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Make Impact
that Improve

Future

Our services:

Brand Identity

Industry:
Residential

URBN X wanted to solve young millennials’ housing
problem by providing affordable living space. But
looking at our audience, affordability isn’t the only
priority. They tend to be drawn to something that

resonates with their quality.



We set URBN X as aplace forthe
resident tointeract, collaborate,
andinnovate. Aplace thatis
perfect forthem. Amidst the
sacrifice they make in orderto
thrive, theirhome won’t be one.
We give them the “Power to
Own”, ownthe place, ownthe

stage, own thelife theylive.

-
URB”X

 SRREEERRE | I

l

N

M

.
il

|




03/05 @ o tnithree

Main Lockup

Residential Lockup
— Location Based

@BEVERLY

Unit Type Lockup URBI svuITE URB/IN QUARTER

Facilities Lockup URBN WPERIENCE
JUNGLE °

The Brand
Architecture

Ourvisualidentity is targeted at the “rebellious”
and futuristic young generation and it shows
inthe choice of colors, and typography which
set arather mysterious mood. We also have a

brand nomenclature strategy that utilizes the

“X” as the anchor,
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X-
COMFORT

READY TO
I MOVEIN?

SPACE

for your daily routine

We also made the visual system as
dynamic as possible to accommodate
theirmarketing needs, especially in
the housing development industry that

requires alot of touchpoints
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WAYOUT




05/05 @ omUnithree

SPACE
TO FULFILL

Click the button
below to
discover more.

MarcMade


https://www.unithree.co.id/works
http://www.unithree.co.id/works

